MPG for ‘76 cars 


Environmental Protection 
Agency (EPA) has issued its miles- 
per-gallon figures for 1976 cars based 
on Federal emission tests. According 
to EPA’s findings, 1976 autos will av- 
erage 12.8% better fuel economy than 
1975 cars. New autos average 17.6 
miles per gallon while last year’s cars 
averaged 15.6 & the 1974 cars aver- 
aged 13.9. 


Cars that ranked highest in terms 
of mpg rankings are: 


e 33 mpg—Chevrolet Chevette, 
manual (M) with a 98 cubic inch engine 
(CID); Datsun B-210 (M) 85CID; Su- 
baru (M) 83CID. 


e 32 mpg—Chevrolet Chevette 
(M) 85CID; Renault 5 (M) 79CID. 


e 30 mpg—Peugeot 504 Diesel (M) 
129CID; Peugeot 504 Diesel Wagon 
(M) 129CID. 


e 29 mpg—Audi Fox (M) 97CID; 
Audi Fox Station Wagon (M) 97CID; 
Austin Morris MG Midget (M) 91CID, 
Chevrolete Chevette Automatic (A) 
98CID; Datsun B-210 (A) 85CID, Su- 
baru Wagon (M) 83CID; Triumph Spit- 
fire (M) 91CID; Volkswagen Dasher 
(M) 97CID; Volkswagen Dasher 
Wagon (M) 97CID. 


e 28 mpg—Audi Fox (A) 97CID; 
Audi Fox Station Wagon (A) 97CID; 
Ford Pinto (M) 140CID; Subaru (A) 
97CID; Subaru Wagon (A) 97CID; 
Toyota Corolla (M) 97CID; Toyota 
Corolla Wagon (M) 97CID; Volkswa- 
gen Dasher (A) 97CID; Volkswagen 
Dasher Wagon (A) 97CID. 


In rating this year’s cars, EPA 
took the results of the 2 tests it 
conducts—city & highway—& com- 
bined these figures into a third figure 
called the city/highway. This figure is 
based on Federal Highway Adminis- 
tration (FHWA) estimates that the 
average consumer does 55% of his 
driving under city conditions & 45% on 
the highway. 


Miles-per-gallon figures for all 
cars tested by EPA are being pub- 
lished by Federal Energy Adminis- 
tration (FEA) in the 1976 Gas Mileage 
Guide for New Car Buyers. Copies of 
the guide will be available Nov. 1. You 
can get a free copy by writing Con- 
sumer Information, Pueblo, CO. 
81009. 


Mail 


Effective Oct. 11, you won’t need 
to send your letters air mail if they are 
for delivery within the US. Postal 
Service (PS) has upgraded first-class 
mail so that it will receive service 
equal to or better than air mail. [See 
Rate Register this issue.]. Program 
applies to first-class mail weighing 13 
(370 grams) ounces or less. Priority 
mail (starting at 14 ounces—400 
grams), which includes air parcel & in- 
ternational air mail, still requires air 
mail postage. 
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Fuel economy advertising 


As a beginning step to help consumers better evaluate fuel economy claims in 
advertising, Federal Trade Commission (FTC) has issued new guides for the 
auto industry that will require certain disclosures & qualifications in future car 
ads. The guides (published after a year’s deliberations by FTC) go into effect Oct 
15 & are intended as an interim measure, which will remain in operation until 
FTC can develop more comprehensive rules. 


According to FTC, fuel economy is a major—if not the major—factor in 
car-buying decisions today, & therefore, action in this area could not be put off 
until the end of the process required to put a regulation into effect. However, 
FTC will soon propose a new regulation on fuel economy advertising but FTC 


expects that it will take a year or longer for the proposed regulation to become 
final. 


Under the interim guides, whenever an advertiser makes a fuel economy 
claim for a car (this can be a general claim like “goes farther on a tank of gas”), 
the ad must disclose: 


e Environmental Protection Agency’s (EPA) “city” & “highway” gas 
mileage numbers for that car. EPA numbers are derived at the time EPA 
tests cars to certify that they meet Federal auto emission standards. Tests 
involve driving the car on a platform (dynamometer) that simulates city & 
highway driving patterns. Under the new guides, EPA’s numbers must be 
disclosed in close conjunction with each other & with substantially equivalent 
prominence. FTC maintains that advertisers have confused consumers by only 
using EPA’s “highway” figure in ads. This figure has been criticized because it 
does not take into account the combined effects of road & wind resistance in 
highway driving; therefore, it may overstate fuel economy. EPA’s “city” fig- 
ure is usually lower & more typical of mileage in city driving. 


e Engine size, transmission type & fuel system for the car being adver- 
tised. This requirement applies when a fuel economy representation is made 
for a car that is available in different types or sizes. 


e All optional equipment on the car that is likely to affect fuel economy. 
This requirement applies when mileage figures are for a specific car & are not 
derived from the 1975 EPA/FEA Mileage Guide for New Car Buyers, a publica- 
tion of EPA & Federal Energy Administration (FEA), which lists the estimated 
“city & “highway” figures for new cars). In addition, when claims are made for a 
specific car, ad must disclose the absence of commonly used equipment—such as 
air conditioning—which can affect fuel economy. 


e That the figures cited are estimates & that actual mileage obtained by 
the consumer may be different depending upon driving habits, condition of the 
car & optional equipment. 


FTC’s guides will apply to all car advertisers. Although guides are advis- 
ory in nature, FTC can investigate violations of guides & prosecute. 


(Continued on page 4) 
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Consumers & Education 


Federal Government is taking some important steps to increase educational opportunities for consumers. 
These steps include: (1) a grant program to help pay for educational expenses; (2) reading academies to 


provide reading assistance to youths & adults; (3) educational opportunity centers to give low-income con- 
sumers academic & career counseling. 


Grants 


College Entrance Examination Board estimates that for the 1975-76 school year, it will cost consumers 
an average of $2,600 to attend a 4-year public college. To go to a private college, the cost may run from $4,000 
to over $6,000. To help parents & students who are wondering about how they will pay these bills, Office of 
Education (OE) has developed a program called the Basic Educational Opportunity Grants. Under the pro- 
gram, an eligible student may be able to receive anywhere from $200 to $1,400 a year to help pay for educa- 
tional expenses. Consumers can use these grants not only to pay for college but for vocational programs, 
business schools, hospital schools of nursing & various other forms of post-high school training. 


Eligibility is based on financial need, which is determined by a formula reviewed each year by Congress. 


The application deadline is March 15, 1976, for the 1975-76 academic year—so it isn’t too late to apply. To 
find out how to qualify for a basic grant, students should contact their high school financial or guidance 
counsellors or they should write to: Basic Grants, P.O. Box 84, Washington, DC. 20044. 


Reading 


According to a new study conducted by the National Assessment for Educational Progress, while the 
reading performance of high school seniors has improved slightly over the last 3 years, students still have 
difficulty with consumer-related reading materials such as insurance policies & book club applications. Added 


to these problems of “literate” youths, OE estimates that an additional 19 million adults & 7 million youths are 
basically illiterate. 


To help solve both these types of reading problems, OE’s Right to Read Effort has established special 
reading centers throughout the country. Called the Right-to-Read Reading Academies, these centers provide 
reading assistance & instruction to functionally illiterate youths from ages 16-18 & adults not helped through 
other reading programs. Academies offer help at locations—including correctional institutions, churches & 
private homes—that are convenient to those who need them. Centers also use instructional materials that are 


relevant to consumers including reading exercises on employment interests, consumer information, health & 
welfare services & current events. 


Persons interested in getting reading assistance or becoming volunteer tutors should contact the Right- 
to-Read Office, Office of Education, Washington, DC 20202. 


Counseling 


For the low-income consumer who wants to carry out plans for education beyond high school, OE is 
funding 12 Educational Opportunity Centers across the country to help students find the appropriate college 
or vocational training program & to help them apply for financial aid. 


Staffed by counselors, tutors &/or recruiters, centers provide academic & career counseling as well as 
financial assistance. For students already enrolled in postsecondary schools, centers arrange for tutorial 


assistance as needed. They also act as resource pools for area colleges & universities & help coordinate re- 
cruiting & admission efforts. 


Though designed primarily for the benefit of those with low-incomes or who are disadvantaged, centers 
are open to all community residents & are located in these areas: Boston; Hudson County, NJ; New York City; 
Washington, DC; Huntsville, AL; Dayton, OH; Espanola, NM; Dallas; St. Louis; Denver; Los Angeles; & 
Tacoma, WA. For more information about the centers, contact: Program Director, Educational Opportunity 
Centers, Office of Education, Washington, DC 20202. 
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Rent subsidies 


Housing & Urban Development Dept. (HUD) has a new program to help 
provide homes for the elderly, the handicapped & low-income families. Under 
the program—known officially as Section 8 Housing Assistance Payments 
Program—HUD is trying to make housing available to consumers with low 
incomes by subsidizing part of their rent with Federal funds. The program is 
designed to help people whose income is well below the average for a “housing 
market area” as set by HUD. 


The rent subsidy program works as follows: 


© Consumers who think they may be eligible for a rent subsidy should go 
to the public housing authority (PHA) in their city or county & provide infor- 
mation about their income, size of the family & monthly expenses. If their 
income is no greater than 80% of the median income for that area (details next 
paragraph), they can qualify for the subsidy & will be given a Certificate of 
Family Participation by the PHA. They can then sign a lease with a participat- 
ing landlord & pay from 15 to 25% of the family income for the rent. HUD will 
pay the difference of the full rent directly to the landlord. 


e@ Income levels that qualify consumers for the rent subsidy are computed 
for each “standard metropolitan statistical area” in the country—like, for 
example, Sarasota, FL. HUD then takes the median income for this area 
(where half of the population’s income is above & half below this figure) & 
requires that eligible consumers earn no more than 80% of the median. Taking 
the Sarasota example, if the median income is $10,000, consumers could qual- 
ify for assistance if they earn less than $8,000. However, income by itself is not 
the only determinant. HUD also looks at the size of the family in determining 
eligibility in the program. 


e In determining whether the person or family being subsidized pays 15 
or 25%, HUD looks at how their income compares to the average income for 
the area. If the income is no greater than 80% of the average, the individual or 
family is considered “low income” & pays 25%. Where the income is no greater 
than 50% of the average, HUD classifies these consumers as “very low in- 
come” & requires them to pay only 15%. 


e Landlords can participate in the program if their units are inspected by 
the PHA & are found to be “decent, safe & sanitary” housing according to 
HUD specifications, HUD also requires that the rents charged by landlords 
must be reasonable in relation to the quality of the unit, location, amenities & 
maintenance services provided. Rents must conform to HUD’s established 
‘Fair Market Rents’ statistics for the area. (HUD decides what are fair rents 
for each region of the country & publishes these statistics for use by the hous- 
ing authorities.) 


@ When the subsidized family finds a unit to rent, the landlord first signs a 
lease with the family & then signs a Housing Assistance Payments Contract 
with the PHA. This contract assures a monthly payment to the landlord to 


make up the difference between what the family pays & what the actual rent 
is. 


HUD’s rent subsidy program officially went into effect in May. HUD al- 
ready has handled over 90,000 contract reservations—meaning that HUD has 
reserved money for that many houses & apartments for fiscal year 1976 (which 
began July 1975). Under the program, HUD sets the number of units that will 
be funded in a given year & assigns its regional offices a certain number for 
their area. The regional offices then decide how the units will be apportioned 
at the local level & work with the PHA’s in their regions to make sure that the 
neediest consumers get rent subsidies first. 
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Warning! 


ALUMINUM WIRING—Con- 
sumer Product Safety Commission 
(CPSC) has issued a warning to con- 
sumers that aluminum wiring used in 
electrical cables in the home may cause 
electrical malfunctions or even a fire if 
it heats up. CPSC plans to set safety 
standards to solve the problem & has 
ordered a hearing before an adminis- 
trative law judge to determine 
whether wiring installed before 1971 
(when a new installation method came 
into use which lessened the risk of fire) 
is a “substantial product risk.” If the 
administrative law judge determines 
the pre-1971 wiring is such a risk, 
CPSC will be able to order the indus- 
try to replace the wiring in consumers’ 
homes or repair it so that it is in a safe 
condition. 


CPSC is taking these actions be- 
cause it has received almost 500 re- 
ports of electrical malfunctions &/or 
home fires caused by aluminum wir- 
ing. According to CPSC, the problem 
with aluminum wiring is that it has a 
tendency to work loose as current 
passes through it, causing oxidation & 
a bad connection between the wire & 
the outlet or switch. Eventually, the 
wire can heat up, causing a fire to start 
in the wall, even though nothing may 
be plugged in & even though the 
switch may be off. 


What to do: Check for warning signals 
of aluminum wiring problems: (1) 
lights that flicker intermittently & the 
problem is not traceable to appliances 
or other external causes; (2) an electri- 
cal component that is not working, has 
overheated, smells of burning or is 
charred or melted; (3) arcing at the 
outlet (if sparks come out of the out- 
let); (4) any smoke or fire. If you find 
one of these warning signals, contact 
an electrician. He can replace the 
switches & outlets & change the wir- 
ing if necessary. For more information 
on aluminum wiring, call the CPSC toll 
free hotline at 800-638-2666 (in Mary- 
land call 800-492-2937) & ask for a free 
copy of the aluminum wiring fact 
sheet. 


Domestic baggage 


As of Sept. 21, airlines stopped 
accepting luggage for checking unless 
the passenger’s name is on the outside. 
According to Civil Aeronautics Board 
(CAB), which issued the new rule, this 
requirement should facilitate the trac- 
ing & return of lost baggage by provid- 
ing a simple but rapid method of iden- 
tifying misplaced luggage. CAB said 
that there will be no additional cost to 
the consumer for this program because 
the airlines will be required to keep a 
stock of baggage tags to give anyone 
not having the proper outside identifi- 
cation on luggage. 





Nickname 


Consumer Product Information 
Coordinating Center, created by Presi- 
dent Nixon in 1970, now uses a shor- 
tened form of its name: Consumer In- 
formation Center, or CIC. It is an 
agency within General Services Ad- 
ministration (GSA), but with policy 
guidance by Virginia Knauer, Special 
Assistant to the President for Consumer 
Affairs. 

CIC publishes a quarterly catalog of 
Federal publications of consumer inter- 
est. The current edition of the catalog, 
Consumer Information (which used to 
be called the Consumer Information 
Index until CIC started using the 
catalog designation in its TV ad cam- 
paign), lists 251 publications. About half 
are free, & others range in price from 
25¢ to $5.75. (Actually, most of the 
priced publications cost less than $1.) 
Once a year CIC publishes a catalog in 
Spanish. 

To get a free copy of the catalog of 
consumer publications, send your 
request to Consumer Information, 
Pueblo, CO 89001. 


Tires 


@ Federal Trade Commission 
(FTC) has accepted a consent order 
prohibiting Bridgestone Tire Co. of 
America Inc. from making unsubstan- 
tiated advertising claims about the 
quality or performance of its au- 
tomobile tires. Under the order, the 
firm must not make any generalized 
safety claims for tires unless they are 
based on tests for stopping, cornering, 
puncture protection & high speed per- 
formance. 

Note: The consent orders are for settlement pur- 


poses only & do not mean an admission by the com- 
panies involved that they have violated the law. 


Consumer dollars in campaigns 


If you checked off a dollar on your Federal income tax forms to help finance 
political campaigns, you are probably wondering what kind of an impact this will 
have on the upcoming 1976 national election. To make sure that consumers—both 
through the checkoff system & through small contributions—have an impact on 
future Federal elections, a new government agency has been established to over- 
see the way candidates for Federal offices—President, Vice President, Senators 
& Congressmen—accept contributions & spend their money on campaigns. Called 
the Federal Election Commission (FEC), the new agency is made up of 6 com- 
missioners & has authority to: 


© Certify the eligibility of Presidential candidates for matching funds. Under 
the Federal Election Campaign Amendments of 1974, the FEC must certify 
matching payments to Presidential primary candidates. The matching payments 
come from a Federal fund that is made up of dollar contributions consumers 
checked off on their Federal income tax forms. Before being eligible for these 


funds, a candidate must first raise $5,000 in contributions of $250 or less from 
citizens in each of at least 20 states. 


e Audit & review contributions & expenditures of the Federal candidates. 


e Rule on the legality of campaign procedures. Presently, FEC has under 
review the operations of voluntary political action committees that are being es- 
tablished within individual companies. Under law, corporations are barred from 
making political contributions & FEC wants to make sure that these new organi- 
zations are not being used as a political arm for corporations. 


In addition to these functions, FEC will be working with the candidates & 


their campaign committees to help them understand the provisions of the new 
campaign law. 


In general, however, the role of the FEC is to make sure that the small 
contributor has an important part in the election process. If you would like to find 
out more about what you, as a contributor, can do—comment on campaign spend- 
ing or testify at hearings—contact the Federal Election Commission, 1325 K St., 
NW., Washington, DC 20463, or call 202-382-4733. 
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